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Y. Lisans MBA, Stratejik Pazarlama ve Bahgesehir Universitesi 2009
Marka Y 6netimi

Doktora(Misafir Ogrenci) | isletme/ Uretim Y®6netimi ve Marmara Universitesi | 2014 -2016
Pazarlama
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Pazarlama Universitesi
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Akademik Unvanlar

Gorev Gorev Yeri Yil
Unvam
Ar. Gor. Bahgesehir Universitesi/Sosyal Bilimler Enstitiisii 2007
Ar. Gor. Bahgesehir Universitesi/iktisadi Idari ve Sosyal Bilimler 2011

Fakiiltesi/Uluslararasi Ticaret ve Isletmecilik

Dr. Ars. Gor. Bahgesehir Universitesi/iktisadi ifiari ve Sosyal Bilimler 2021-2022
Fakiiltesi/Uluslararasi Ticaret ve Isletmecilik
Dr. (")gr, Uyesi Bahgesehir Universitesi/iktisadi Idari ve Sosyal Bilimler 2022-

Fakiiltesi/Uluslararasi Ticaret ve Isletmecilik

Dr. Ogr. Uyesi Bahcesehir Universitesi/Sosyal Bilimler Enstitiisii isletme -Pazarlama 2022-2023
Program Koordinatorii

Dr. Ogr. Uyesi Bahgesehir Universitesi/Sosyal Bilimler Enstitiisii Pazarlama 2022-
Program Koordinatorii

Tez/Proje Cahismalari

Lisans Proje Bashgi ve Proje Damigsmani

Perker, B. (2005). “Tiirklerin Rusya’ya yatirim yapma nedenleri”
Danisman: Prof. Dr. Ipek Altinbasak Farina

Yiiksek Lisans Proje Bashgi ve Proje Damismani:

Perker, B. (2009). “Yeni Uriiniin Pazara Sunulmasinda Markanin Onemi ve Probiyotik

Yogurt Pazar1 Uzerine Bir Uygulama” Damgman: Prof. Dr. ipek Altinbasak Farina

Doktora Tez ve Damismani:

Perker, B. (2022). “ Inovasyon ve ihracat Iliskisi: Kiiresel Olgekte Firma Diizeyinde Bir Inceleme’’
Danmisman: Dog. Dr. Arzu Karaman Akgiil- Prof.Dr. Ibrahim Kircova

Yayinlar

Uluslararas1 hakemli dergilerde yayimlanan makaleler

e Perker, B. & Enginkaya, E. “QR Code Applications in Mobile Marketing”, Social Science
Studies Journal (SSS Journal), Cilt 4, Say1 13, 109-201, 2018. (ISSN:2587-1587)

e Perker, B & Salman, G. “Diinya’da ve Tiirkiye’de Noropazarlama Calismalarinin Incelenmesi
ve Degerlendirilmesi”, Eurasian Journal of Researches in Social and Economics, Cilt 4, Sayi 3,
35-57, 2017. (ISSN:2148-9963)



Perker, B & Salman, G. “Perakende Markalarin Algisi Uzerine Pilot Bir Arastirma”, Namik
Kemal University Sosyal Bilimler Metinleri, ICOMEP Ozel Saysi, 137-167, 2016. (ISSN 1308
4895)

Uluslararasi ve Ulusal bilimsel toplantilarda sunulan ve bildiri kitabinda (Proceedings) basilan
bildiriler:

Perker, B.& Yalgin, E. “City Marketing and Place Branding: The Case of Cappadocia”,
Advances in Hospitality and Tourism Marketing and Management Conference, Bogazigi
Universitesi, Uluslararas1 Konferans , pp. 261-267, 2011.

Perker, B. “The Role of Social Media in Ready Wear Retail Sector”, IV. International
Multidisciplinary Congress of Eurasia, ROME 2017, p.257. (ISBN: 978-9944-0637-8-4)
Perker, B. “Consumer Behavior and Brand Management: An Application on the drug sector”,
International Congress on Management Economics and Business on Management, Biilent
Ecevit Universitesi 2017, p.337. (ISBN: 978-605-82184-0-6)

Perker, B & Salman, G. “The Perception on Retail Brand a Pilot Study”, International Congress
of Management Economy and Policy Proceedings, 2016, p.338. (ISBN 978-605-5100-85-8)
Perker, B & Salman, G. “The Investigation of Neuromarketing Study and Evaluation in the
World and in the Turkey”, International Academic Research Congress (INES), 2016, p.57.
(ISBN 978-605-318-752-3)

Perker, B. “Customer Expectation and Brand Preferences Acase study on Jewellery Sector”,
Dmitri Yavorinitski 2st International European Congress On Social Sciences, KIEV 2018, p.2.
(ISBN — 978-605-9885-71-3)

Perker, B & Salman, G."Internet Tabanli Mobil Iletisim Uygulamalarim1 Kullananlarin
Davramslarini ve Kullanim Aliskanliklarini inceleme Uzerine Bir Arastirma’ 2.International
Congress On Social Sciences —Humanities and Education, 2018, p. 38

(ISBN: 978-605-68150-2-7)

Perker, B. “The Use of Mobile Marketing Implementations in Marketing, Communications and
and Investigation of Mobile Adverstising Strategy”, Dmitri Yavorinitski 2st International
European Congress On Social Sciences, KIEV 2018, p.4. (ISBN — 978-605-9885-71-3)

Perker, B & Salman, G. “Hizmet Sektoriinde Kalite Yonetimi ve Liiks Oteller Uzerine Bir
Uygulama”, IX. International Balkan and Near Eastern Social Sciences Congress , EDIRNE,
2018 pp .178-188, ( ISBN: 978-605-67815-1-3 )

Perker, B & Karaman Akgiil, A. “’Open Innovation in Defense Industry’’ 8.International
Congress on Current Debates in Social Sciences , 2018, p.32, (CRN:10806608)

Perker, B “’Return on Investment in Mobile Marketing Applications’’ 8.International Congress
on Current Debates in Social Sciences , 2018, p.33, (CRN:10806608)

Perker, B “ Importance of Big Data on Digital Marketing” International Congress of the Turkey
Vision (ICTV), Adana, 2019, p.83, (ISBN : 978-605-4712-30-4)



Perker B. “’Research on the Effect of Indicators Which Determine Innovation Capacity on
Export Performance’” 2nd International 5 Ocak Congress on Social Sciences and Humanities ,
(ISBN: 978-625-7720-17-5), 65, January 04-05, 2021 /Adana, Turkey

Perker, B “The effect of Neuromarketing Applications on Consumer Behavior on Purchasing
Preferences” , 9th International Newyork Academic Research Congress on Social, Humanities,
Administrative and Educational Sciences, 2024, p.286-287, ISBN: 978-625-6879-51-5

Yazilan Ulusal , Uluslararasi kitaplar veya kitaplarda boliimler:

Perker, B & Karaman Akgiil, A. “°Open Innovation in Defense Industry’’, Case Studies in
Business and Sport Sciences First Edition, September 2018 ljopec Publication No: 2018/33,
(ISBN: 978-1-912503-54-4 5-76)

Perker, B “’Return on Investment in Mobile Marketing Applications’’ , Case Studies in
Business and Sport Sciences First Edition, September 2018 ljopec Publication No: 2018/33,
(ISBN: 978-1-912503-54-4), 77-90

Perker B.,Vatansever Durmaz B., Aslan H. ** Is Modeli Inovasyonu ve Gida Sektorii Uzerine
bir inceleme”’, Teknoloji inovasyon ve girisimcilik Inovasyon Stratejileri ve Endiistri 4.0°" ,
Beta Yayinlari , Haziran 2019 , Editor: Prof. Dr. Sefer Sener , (ISBN: 978-605-242-412-4),
197-23

Perker B. “Designing Digital Marketing Strategies for International Business: A Comparative
Analysis’’, Handbook of Research on Strategic Fit and Design in Business Ecosystems, 1GI
Global, 2019 ( DOI: 10.4018/978-1-7998-1125-1), pp166-192 (Scopus)

Perker B. “Turizm Pazarlamasinda Dijital Doniisiim’’Gazi Kitabevi, Agustos 2021 , Editor:
Dr. Osman Ozdemir, (ISBN:978-625-7530-04-0), 205-224

Perker B., Keskin Ozberk D., “Dis Ticaret ve Beseri Sermayenin Biiyiimedeki Rolii: Tiirkiye ve
Diinya Ornekleri”, Dis Ticaret Teori ve Uygulama, pp:63-80. Gazi Kitabevi, Ankara, 2023
Perker B., Keskin Ozberk D., “Lojistik Yenilik” , Lojistik Teori ve Uygulama Ed.Osman
Ozdemir, pp:154-170. Gazi Kitabevi, Ankara, 2023

Ulusal hakemli dergilerde yayimlanan makaleler:

Perker, B.& Yal¢in, E.“Yeni Uriiniin Pazara Sunulmasinda Markanin Onemi ve Probiyotik
Yogurt Pazar1 Uzerine Bir Uygulama”, Dokuz Eyliil Universitesi Isletme Fakiiltesi Dergisi, Cilt
12, Say1 2, 243-259, 2011.

Perker, B& Salman, G. “Investigating the Factors Affecting Attitude and Behavior for Credit
Card Usage: A research on University Students”, Beykoz Akademi Degisi, Cilt 5, Say1 2, 163-
195, 2017. ISSN:21478082

Perker, B.”” The Effect of Covid -19 on Innovation and Export’* Aksaray Universitesi Iktisadi
ve Idari Bilimler Fakiiltesi Dergisi, Cilt 13, Say1 4 , 8I- 94, 2021. DOI:
10.52791/aksarayiibd.947310


https://www.igi-global.com/book/handbook-research-strategic-fit-design/231534

Son iki yilda verdigi lisans ve lisansiistii diizeydeki dersler:

Akademik Y1l Dersin Adi Ogrenci Sayisi

BA1012 (3) Business Communications 22/23 (2) 108
BA1012 (4) Business Communications 22/23 (2) 106

2022-2023 BA4220 (1) Entrepreneurship & Managing Innovation 22/23 (1) 30
IB3416 (1) E-Commerce and Digital Transformation 22/23 (2) 40
GEP0314 (1) Yenilik¢ilik ve Yaraticilik 22/23 (2) 48
ISL5999 (1) Proje 22/23 (3) 16
BUS5888-1 (559) Thesis 23/24 (1) 2
GEP1314 (1) Yenilik¢ilik ve Yaraticilik 23/24 (1) 52
ISL5104 (30) Marka Y 6netimi 23/24 (1) 38
ISL5205 (1) Pazarlama Stratejileri 23/24 (1) 47
ISL5886-1 (514) Tez 23/24 (1) 4

2023-2024 BA1012 (3) Bus?ness Communications 23/24 (2) 93
BA1012 (4) Business Communications 23/24 (2) 79
BA1012 (901) Business Communications 23/24 (2) 370
BUS5888-1 (511) Thesis 23/24 (2) 6
GEP1314 (1) Yenilik¢ilik ve Yaraticilik 23/24 (2) 50
IB3416 (1) E-Commerce and Digital Transformation 23/24 (2) 36
ISL5999 (3) Proje 23/24 (2) 11

Seminerler:

Perker, B, “Kredi Karti ve Kredi Kullanimmmn Aile Yasantimiz Uzerindeki Etkileri”,

Zeytinburnu Belediyesi, AKDEM, 2013.

Perker, B, “Pazar Analizi Yontemleri” Bilgiyi Ticaretlestirme Merkezi (BTM), 2019

Perker, B, “Finansal Okuryazarlik ve Kisisel Biitce YoOnetimi”, Zeytinburnu Belediyesi,

AKDEM,2021.

Mesleki Egitimler:

Sermaye Piyasalar1 Fon Yonetimi ve Teknik Analiz (2002-Bahgesehir Universitesi)

Avrupa Birligi (2003-Bahgesehir Universitesi)

Is ve Motivasyon (2007-Bahgesehir Universitesi)

Satis Teknikleri (2003-Mes Egitim Vakfi)

Kisisel Geligim (2003-Adinka)

Insan Iliskileri (2003-Adinka)

Problem Cozme Teknikleri (2003-IDEA)

Factoring Forfating (2002-Bahgesehir Universitesi)

Bahgesehir Universitesi Isletme Fakiiltesi “Avrupa Birligi” (2003)

Bahgesehir Universitesi Hukuk Fakiiltesi “Avrupa Birligi Uyelik Siireci ve Hukuk Devleti




Ilkeleri Sempozyumu”(2004)
e Bahgesehir Universitesi Hukuk Fakiiltesi “CMUK Meslek I¢i Egitim Semineri”(2005)

Diizenlenen Organizasyonlar

e Bahgesehir Universitesi ve Hindistan Konsoloslugu Ortak Girisimleri ile Diizenlenen
“Hindistan Glinii’’
e 7th International Conference on Governance Fraud Ethics and Social Responsibility

e Bahgesehir Universitesi KAGIDER Isbirligi ile Diizenlenen “Avrupa Birligi Yolunda Kadin” Ik Adimlar
Konferansi



