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Savisl 415. ISBN:9789750234231. Tiirkce(Ders Kitabi). (Yavin No: 1696332)
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Hospitality Businesses in Visions for Global Tourism Industry Creating and Sustaining Competitive
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D. Ulusal hakemli dergilerde yayimlanan makaleler :

1.

BOZ HAKAN,KOC ERDOGAN (2018). itkisel (Durtusel) Satin Alma Davranisinin Nedenleri ve
Sonuglari: Turizm ve Konaklama Sektérinde Bir Calisma. International Journal of Social Inquiry,
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1701207) - SSCI

KOC ERDOGAN (2016). Risk and safety management in the leisure events tourism and sports
industries. Tourism Management, 54, 296-297., Doi: 10.1016/j.tourman.2015.12.006
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